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Access Passport

Or sign in with: IT username, Library Barcode or Continuing Education ID

You will be asked to authenticate
your status as a student, staff or
faculty member of the University of
Calgary

Password:

Help Terms of Service




Access Passport

The login screen provides the terms
and conditions for use of the
database

Read the terms and conditions and
click the “Accept” button to
proceed.
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Terms and Conditions

Subscriber; Walcome

Access to this service is subject to the follawing conditions of use:

1. AUTHORISED USE

- Yo may use thes service for the following non-commancial purposes and in the following ways:-

Browsing, copying and printing on paper

se and search the service and display market reports, articles, written matarials and data
off SCTEER.

1.1.2. You may make and save digital copies of extracts from market reports, artickes, written materials and
data in any of the farmats supparted by this servce and acoess and retreve such copies.

1.1.3. You may print out copees of market reports, articles, wrtten materials and data and make photocopies of
such print-outs for use in the course of research or private study for scademic purposes.

1.1.4. You may make such digital copies and photocopies available to other authorised users of this service.

Course packs and scholarly use
1.1.5. You may reproduce insubstantial and kmited amounts of market reports, articles, written matenials and
dakd N YOUT COUrSE Work, TEDOTS, BESRYE, PrOjECt ilar materiats which you create for acadaemic

purpeses anky,

a reasonable po
% form and distribute such course packs to

1.1.6. If you are & member of faculty you may re;
within the seriace in course packs in hard copy
authorised users of this senace,

n of any indevidual werk or item

2. RESTRICTIONS ON USE

2.1. You must be a current student, member of Faculty or member of staff of the Subscriber to use thes service.
Far the avaidance of daubt, alumni are not authonsed users,

2.2. Mo form of commercial use of market reports, articles, written materials and data is parmitted. Yau may
not publich, re-distribute or make available to third parties any such content which you extract fram this
service, whether by itself or as part of any work or other material.

2.3. Furtharmare, any other form of use of market reports, articlas, written materals and data beyond that
specified abeve (including, but not limited to making it avadable via an mtranet or axiranet) shall require

=T

SAMGFE prioe written cansent,

2.4. You may nat remaove, abscure or modify any copyright or other notices included in mariet reports,
articles, written materials and data nor any metadata or digital rights management intelligence that may be
apEoCiated with tham.

2.5. Your right to reproduce market reparts, articles, written materials and data and to distribute it in course
paciks shall cease immediately on termination of the Subscriber’s icence agreement with Euromonitor
Internatiaral.

By using this system you are agreeing to these terms and conditions.
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section of the
database

Click on *Consumers” and then on
“Lifestyles”
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WANT THE BEST PASSPORT
EXPERIENCE? SEARCH BY INDUS

REGISTER NOW

Save your Search, Download
Content, Connect and Share!

2assport? Start Here.
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CATEGORIES

COUNTRY REPORTS AGRAPHICS

Understand the market landscape with interactive Find the data you need. Quickly identify statistics by

=tage detailed analysis from Euromonitor Select a dashboard for a visual and interactive way to

visualisations of industry, category and geographical industry and category impacting your organisation International’s research team to understand the state understand high-level trends.
data. of the market and opportunities.
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Economies and Consumers

CHOOSE INDUSTRY ~ ‘ G A Consmars Economies

CHOOSE INDUSTRY ~ ‘
Consumers

| CHOOSE INDUSTRY ~ |

CHOOSE CATEGORY

CHOOSE GEOGRAPHY CHOOSE GEOGRAPHY | SELECT ~

ANALYTICS BREXIT SCENARIOS TOOL MEGATRENDS SPORTS

Identify growth drivers, the state of the Explore the implications of Brexit and the In-depth analysis on the most influential Track and compare professional sports

current competitive landscape and trends impact on economies, industries and megatrends shaping consumer behaviour leagues around the world to identify

through articles, analysis and reports. consumers. and attitudes today and in the future.

investment and partnership opportunities.
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Explore consumer habits, preferences, and attitudes across all areas

of life. Middle Class Retreat: State of Play 2019  Ageing Trends in Developing Countries
5 Apr 2019 12 Apr 2019
AC C e S S Briefings Why Lifestyles Insights Matter for Premiumisation State of Play 2019
Business Strategy >4 Mar 2019
Lifestyl
ITes y es EXPLORENOW | | VIEW AL BREFINGS |
p COUNTRY REPORTS ANALYSIS QUICK LINKS
Analyse key trends and developments across categories, Start your search by selecting a category of interest.
competitors and channels for all researched markets
Choose Lifestyles from the Country g
Reports drop-down menu. Then P — L ‘
select a geography (country) and esties

click “*Go”.
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Consumer Lifestyles in Canada

A Relevance

CC e S S pantrast to recent years, consumer confidesg®ias strengthened based on an improving economy, supporting
growth, albeit siow givvewn, o cunsumer spending. Rising levels of spending have also been reflected in greater
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comfort in consumer borrowing, ...

Ownllcad C.odnshumer Lifestyles in Canada

ntry Report 19 Jun 2017

The report can be downloaded in
pdf file format and saved.
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